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• Cross-sectional online survey deployed in March of 2021
• We received a descriptively representative sample of 1200 adults in Cook County
• this sample size offers sufficient statical power to conduct subgroup comparisons
• Topics: gentrification, environmental conditions, politics, political efficacy, policing, and
COVID-19

GENTRIFICATION BLOCK: DEFINING GENTRIFICATION

WHAT IS GENTRIFICATION?
• Gentrification is the process of how underdeveloped urban areas are changed by wealthier people
moving in
• An influx of wealthy residents into an underdeveloped neighborhood can improve housing and
attract new busines
• These changes often increase the costs of living, in turn displacing residents and fragmenting
communities
• Example: Pilsen, Chicago
• Neil Smith, 1998
• “the process by which central urban neighborhoods that have undergone disinvestments and
economic decline experience a reversal, reinvestment, and the in-migration of a relatively well-off
middle and upper-class population”
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GENTRIFICATION BLOCK: THE QUESTIONS

THREE QUESTIONS
We asked respondents a series of questions to understand their perception of gentrification in
their neighborhood
1) In general, what is your sense of where things are headed in your neighborhood?
1) Getting worse
2) Staying the same
3) Getting better
2) What is your sense of how the costs of housing has changed in your neighborhood over
the past five years?
1) Decreased
2) No change
3) Increased
3) How similar are your neighbors to you in terms of race or ethnicity?
1) Not at all
2) A little
3) Somewhat
4) Very

GENTRIFICATION BLOCK: RESPONSES

TABLE 1: WHERE ARE THINGS HEADED?

• More respondents see that their neighborhood is “getting better” than “getting
worse”

GENTRIFICATION BLOCK: RESPONSES

TABLE 2: PERCEIVED COSTS OF HOUSING

• 64.66% of respondents have experienced an increase in the costs of housing
• Table 1 shows that more respondents see that their neighborhood is “getting
better” than “getting worse”
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TABLE 3: PERCEIVED SIMILARITY

• 72.61% of respondents perceive their neighbors to be similar to them in terms of
racial or ethnic identity
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TABLE 4: HEADED & PERCEIVED COSTS

TABLE 5: HEADED & PERCEIVED SIMILARITY

GENTRIFICATION BLOCK: RESPONSES

TABLE 6: HEADED & PERCEIVED COSTS
SELF REPORTED RACIAL/ETHNIC IDENTITY: WHITE RESPONDENTS

• 32% of self identified White respondents see that their neighborhood is getting
better and that costs are increasing
• 36.36% of self identified White respondents see that their neighborhood is getting
worse and that costs are decreasing

GENTRIFICATION BLOCK: RESPONSES

TABLE 7: HEADED & PERCEIVED COSTS
SELF REPORTED RACIAL/ETHNIC IDENTITY: HISPANIC RESPONDENTS

• 35.16% of self identified Hispanic respondents see that their neighborhood is
getting better and that costs are increasing
• 46.15% of self identified Hispanic respondents see that their neighborhood is
getting worse and that costs are decreasing

GENTRIFICATION BLOCK: RESPONSES

TABLE 8: HEADED & PERCEIVED COSTS
SELF REPORTED RACIAL/ETHNIC IDENTITY: BLACK RESPONDENTS

• 38.3% of self identified Black respondents see that their neighborhood is getting
better and that costs are increasing
• 42.11% of self identified Black respondents see that their neighborhood is getting
better and that costs are decreasing

GENTRIFICATION BLOCK: RESPONSES

TABLE 9: HEADED & PERCEIVED SIMILARITY
SELF REPORTED RACIAL/ETHNIC IDENTITY: WHITE RESPONDENTS

\
• 31.58% of self identified White respondents see that their neighborhood is getting
worse and that they are “not at all” similar to their neighbors
• 33.2% of self identified White respondents see that their neighborhood is getting
better and that they are “very” similar to their neighbors
\
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TABLE 10: HEADED & PERCEIVED SIMILARITY
SELF REPORTED RACIAL/ETHNIC IDENTITY: HISPANIC RESPONDENTS

• More self identified Hispanic respondents see that their neighborhood is getting
better than getting worse
• 36.96% of self identified Hispanic respondents see that their neighborhood is
getting better and that they are “very” similar to their neighbors
• 26.79% of self identified Hispanic respondents see that their neighborhood is
getting better and that they are “somewhat” similar to their neighbors
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TABLE 11: HEADED & PERCEIVED SIMILARITY
SELF REPORTED RACIAL/ETHNIC IDENTITY: BLACK RESPONDENTS

• More self identified Black respondents see that their neighborhood is getting
better than getting worse
• 38.46% of self identified Black respondents see that their neighborhood is getting
better, and that they are “very” similar to their neighbors
• 28.42% of self identified Black respondents see that their neighborhood is getting
better, and that they are “somewhat” similar to their neighbors

GENTRIFICATION BLOCK: RESULTS

SUMMARY OF RESULTS
•

An increase in the costs of housing is associated with a positive view of a respondent’s
neighborhood for self-identified White and Hispanic respondents
•

Table 8 shows that this relationship is not as strong for self-identified Black
respondents
•

This data may suggest that costs of housing and its association to the direction of
a neighborhood is felt differently across self-identified racial/ethnic groups

 


 


• The results from tables 9, 10, and 11 may suggest that respondents who perceive their
neighbors to be ethnically or racially similar to them see their neighborhood developing
in a positive direction
• Thus, fragmenting racial/ethnic groups in neighborhoods may contribute to a
negative view of the neighborhood
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