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The Power of the Court



Issues with the Court
● Political Polarization

● Appointment Process

● Lack of Diversity

● Legislation on Social Issues 



Hypothesis/ Research Question 
This study aims to identify how and when the Supreme Court is characterized in political advertisements by 
nominated public officials ranging from the Senate, House of Representatives, and Presidential appointments.

● I hypothesize that the Supreme Court is more likely to be mentioned by political candidates both in specific 
and diffuse support when the state or district’s prior election was a vote for that of the opposite political party.

● I also believe that there will be no immediate relation to mentioning the supreme court and winning said 
election, rather I the Supreme Court is used as a sort of last resort in terms of campaign issues. 



Methods & Data Collection
● Diffuse vs. Specific Support

○ David Easton (1965, 1975)

● Factors of influence 

○ Race Win

○ Vote Count Closeness (10%<)

○ Presidential Elect by State/ District



Existing Data
Rick A. Swanson (2007)

 “The Dynamics of Specific and Diffuse 
Support for the U.S. Supreme Court: A Panel 
Study,”



Political Campaign Ads   

- 300+ Political Campaign 

Advertisements

- Range of:

- Ideologies

- Platforms

- Electoral Races

- Demographics

- Years

https://docs.google.com/file/d/1wKaZw4BQTbvGHL3rKKG-6RN0X4bhIdB7/preview


Political Factor Data Set
Year/ State/ FIPS Code/ District Name/ Political party affiliation/ past presidential vote count/ past presidential winner/ Election winner



Results



Conclusion
1. When the supreme court is mentioned due to the race being relatively close in 

votes, there is a higher likelihood of the court’s character to be brought up by the 
political candidate. 

a. The Supreme Court, as mentioned in states traditionally labeled “swing states”, proves that the 
Court is used as a scapegoat for political issues. 

2. There was no evidence proving the mentioning of the court changed voters 
decisions substantially.

a. In fact, when the court was mentioned in most cases the candidate lost the race which could 
indicate a correlation between their platform mentioning the Court and their losing


